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	Name: Zamira Ataniyazova
	Affiliated University: Westminster International University in Tashkent
	Course Name: Managing brands
	Number of Lectures: 13
	Course Language: English
	Keyword: Brand management, brand health, brand plan
	Course Description 100 200 words: This course helps students build a practical working knowledge of brand management, how brands work, and how brands are developed and managed to help organizations achieve their goals. Through engagement with a range of key brand theories, models, and concepts, students will apply these to analyze current brand issues and suggest solutions to brand management challenges. Additionally, this course might be of high value to students interested in working as Brand managers in the fast-moving consumer goods industry.
	Course Goals and Objectives Approximately 100 words: 1. To raise awareness of brand management theories and practices
2. To practically demonstrate how to conduct and present brand health audits
3. To apply brand management theory to an analysis of brand activity
4. To teach how to formulate, evaluate and justify brand plans
	Textbook: Strategic Brand Management: Building, Measuring, and Managing Brand Equity, Kevin Lane Keller/ global edition, London: Pearson publishing, 2013. The free pdf is available online. 

	The format  Title AuthorEditor Publisher Year of PublicationReferences: Beloved Brands: The playbook for how to build a brand your consumers will love, Graham Robertson /Indepdendently published, 2018)

No other references could be provided now, for each specific topic there will be list of suggested reading materials in the form of websites, scholar articles, etc.
	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: This is an advanced course and is designed for students that have prior marketing knowledge. It is suggested to take this course after taking Principles of Marketing and Marketing Management courses.

As part of the course students are recommened to undertake brand health audit and create a brand plan. 
	Main ContentWeek 1: Consumer Insight
	Main ContentWeek 2: Undercovering consumer mindset 
	Main ContentWeek 3: Conducting qualitative research
	Main ContentWeek 4: Designing brand tracking 
	Main ContentWeek 5: Measuring brand health
	Main ContentWeek 6: Concept writing 
	Main ContentWeek 7: Concept testing
	Main ContentWeek 8: Portfolio strategy and brand positioning
	Main ContentWeek 9: Brand strategy
	Main ContentWeek 10: Communication process and master idea
	Main ContentWeek 11: Effective touchpoint planning
	Main ContentWeek 12: Communication development and setting KPIs
	Main ContentWeek 13: Summary - Brand plan
	Main ContentWeek 14: 
	Main ContentWeek 15: 
	Main ContentWeek 16: 
	Course Date: 2022-01-17
	Course Date_1: 2022-04-15


